Exclusive 2010 Green Building Survey

currently retrofitting their properties,
while a significant segment is consider-
ing a retrofit [Figure 8].

Although retrofitting a building with
new equipment can lower utility costs,
recouping the cost isn’'t an instant pro-
cess. Developers say it takes a median of
nearly four years to get back the cost of
energy-saving retrofits. And more than
a third (37%) say it takes five years or
longer to pay back the amount invested
[Figure 9].

Is all that work and money worth
it? Yes, say many corporate executives.
Nearly one in five corporate partici-
pants say they saved more than 20%
on annual energy costs by retrofitting
an existing building. The largest group
(41%) say they saved a maximum of
10% by going green [Figure 10].

FIG. 10. NEARLY ONE IN FIVE CORPORATE RESPONDENTS HAS
SAVED MORE THAN 20% ON ENERGY COSTS BY GOING GREEN
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Base: Corporate respondents who have completed retrofits

Despite the doubters and the foot-
draggers among corporate, devel-
oper and government groups, there
is no stopping the green movement
now, says Levy, chairman of Tishman
International. “In America, it creates

jobs by having people do the [retrofit-
ting and green-related] work. It also
saves the economy. It makes us less
dependent on fossil fuels and creates
other means of generating electricity
and energy. It is a snowball effect.”

Is going green ‘hogwash’? Not everyone thinks so

reating green buildings is a
worthy goal, but only if the
buildings pay for themselves

within five years. That’s a comment by a
corporate participant in the 2010 Green
Building Survey conducted by National
Real Estate Investor in partnership with
the U.S. Green Building Council. Here is
a sampling of participants’ views:

Pro:

P “Green buildings are a measure of
quality and ultimately will be how
Class-A buildings are defined.”

P “The first step for green buildings
should be location and site development
that promotes interconnectedness, walk-
ability and access to public transit.”

P “The greatest overall benefit of green
building will be to lessen our dependence
on foreign oil and enhance national
security, economic and otherwise.”

P “The green train has left the station.
Minimizing your carbon footprint and
being efficient is expected by our cus-
tomers.”
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Con:

P “Very few retail tenants who request
green are willing to pay the increased
cost and expect the landlord to do so.”
P “Green buildings need to produce a
greater return on investment.”

P “[Green is] a lot of hype with very little
real impact on the environment.”

Survey Methodology

P “About half of the buzz of sustain-
ability and green is emotional, politi-
cally correct hogwash. The other half is
legitimate conservation efforts that can
benefit cost reduction, natural resource
conservation, quality improvement and
lessening of pollution.”

—Denise Kalette

The 2010 Green Building Survey is a benchmarking study conducted
by National Real Estate Investor in partnership with the U.S. Green Building
Council. The survey measures the extent to which the commercial real estate
industry benefits from sustainability efforts, and gauges the level of participa-
tion among municipalities. Between Sept. 1 and Oct. 18, 2010, Penton Research
e-mailed invitations to participate in the online survey to NREI developer and

corporate print subscribers and to subscribers of American City ¢ County. A
survey link was included in NREI e-newsletters. The Green Building Council
also promoted the study in two member e-newsletters. The survey yielded 173
total responses. For more information, contact NREI Managing Editor Denise
Kalette at denise.kalette@penton.com or (770) 618-0133.
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Because we offer a closing process as green as your new project.

For many commercial projects, being eco-friendly is no longer optional, it's an imperative. People want their
buildings to be as eco-friendly as possible. But what about the transaction for those properties? With the
Stewart Green Initiative, we can provide a green title process — one that enables the entire transaction — from
contract to close — to be completely paperless with a reduced carbon footprint. We’ve even created a rating
system to judge and recognize our offices that make the move to green office practices. So now the process
can be as green as the property.

Visit stewart.com/greeninitiative for more information on our green initiative, where it's available and why
Stewart is the right title company for you.
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